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Abstract 

Sustainable tourism is becoming an important issue in economic development and environmental 

conservation in Indonesia. Local communities have a key role in promoting sustainable tourism 

entrepreneurship to achieve sustainable development goals. This research aims to understand the 

challenges and opportunities faced by Indonesian local communities in promoting sustainable 

tourism entrepreneurship. The research method used is descriptive qualitative involving case 

studies in several tourism sites in Indonesia. Data was collected through in-depth interviews with 

key stakeholders, participatory observation, and analysis of relevant documents. The research 

also adopted a triangulation approach to enhance data validity. The results show that Indonesian 

local communities face complex challenges in promoting sustainable tourism entrepreneurship. 

These include a lack of understanding of the concept of sustainable tourism, a lack of 

entrepreneurial skills, a lack of access to capital and technology, and limited support from the 

government and relevant institutions. However, the study also identified a number of opportunities 

that local communities can take advantage of, including Indonesia's rich culture and nature, the 

increasing interest of tourists in sustainable tourism, as well as the active role of non-

governmental organizations and the private sector in promoting sustainable tourism 

entrepreneurship. 
 

Keywords tourism entrepreneurship, sustainability, local communities, challenges, 

opportunities 

 

INTRODUCTION 

Tourism is an important sector in the Indonesian economy, contributing significantly 

to economic growth, job creation, and foreign exchange earnings (Mussadad et al., 2019). 

However, uncontrolled and less sustainable tourism growth can negatively impact the 

environment, local culture, and local communities. Therefore, it is important to promote 

sustainable tourism entrepreneurship in Indonesia's local communities to achieve overall 

sustainable development goals. 

According to (Meutia, 2019) Indonesian local communities have a key role in the 

development of sustainable tourism. They are the main actors who interact directly with 

tourists and have rich local knowledge about the environment, culture, and traditional 

heritage. However, local communities often face challenges in integrating sustainability 

principles into their tourism activities. 

One of the challenges faced by local communities is the lack of understanding of the 

concept of sustainable tourism and its benefits in the long term (Huda, 2020). Many of them 

still have a short-term profit-oriented approach, without considering the social, economic, 

and environmental impacts that may arise in the long run. In addition, limited entrepreneurial 

knowledge and skills can also be an obstacle in starting and managing sustainable tourism 

ventures. 
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Local communities also face constraints in access to capital and technology. Limited 

funds and available credit are often a barrier for them to start or develop sustainable tourism 

ventures. In addition, lack of access to information and communication technology can also 

limit their ability to effectively market their tourism products and services. 

In addition to internal challenges, local communities also face external challenges such 

as limited support from the government and related institutions. Lack of supportive policies 

and lack of coordination between the public, private, and civil society sectors can complicate 

efforts to promote sustainable tourism entrepreneurship. In some cases, inconsistent or 

unclear policies and regulations can also be a barrier to sustainable tourism development at 

the local level. While the challenges faced by Indonesian local communities in promoting 

sustainable tourism entrepreneurship are complex, there are a number of opportunities that 

can be capitalized on. Indonesia has abundant cultural and natural resources, such as world 

heritage sites, national parks, and cultural diversity that attract tourists from all over the 

world (Ertien & Leily, 2021). Travelers' interest in sustainable tourism is also growing, with 

greater demand for authentic and socially and environmentally responsible experiences. 

The active role of non-governmental organizations and the private sector in supporting 

the development of sustainable tourism entrepreneurship. Non-governmental organizations 

can provide training, mentoring, and financing to local communities to strengthen their 

capacity in managing sustainable tourism enterprises. Meanwhile, the private sector can act 

as a partner in developing sustainable tourism products and markets, as well as providing 

access to wider markets and networks (Setiono et al., 2021). 

In this context, this research aims to understand the challenges and opportunities faced 

by Indonesian local communities in promoting sustainable tourism entrepreneurship. With a 

deeper understanding of the challenges faced, as well as the identification of existing 

opportunities, strategic steps can be taken to encourage the active participation of local 

communities in the development of sustainable tourism in Indonesia. 

  

METHOD  

This research uses a descriptive qualitative approach to understand the challenges and 

opportunities faced by Indonesian local communities in promoting sustainable tourism 

entrepreneurship. A qualitative approach was used as this research aims to gain an in-depth 

and contextual understanding of the experiences, perceptions and subjective views of the 

respondents. The following are the steps taken in this research method: 

Determination of Research Sites  

The research involved several tourism locations in Indonesia that encompassed 

geographical, cultural, and sustainability variations in tourism. 

 

Data Collection 

1. In-depth Interviews: In-depth interviews are used to gain a comprehensive understanding 

of the respondents' experiences and views. Interviews will be recorded and then 

transcribed for further analysis. 
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2. Participatory Observation: The researcher will actively 

engage in local community activities related to sustainable tourism to gain a deeper 

understanding of the practices and context. 

3. Document Analysis: Data will also be collected through document analysis such as 

government policies, related research reports, and other publications relevant to 

sustainable tourism development in Indonesia. 

 

Data Analysis 

1. Transcription and Verification: Recorded interviews will be transcribed and verified to 

ensure the accuracy and appropriateness of the data. 

2. Coding: Data from interviews, observations, and document analysis will be coded to 

identify emerging themes and patterns. 

3. Thematic Analysis: Data will be analyzed thematically, i.e. identifying main themes, 

subthemes, and the relationships between them. A triangulation approach will be used to 

strengthen the validity of the findings by comparing and linking data from different 

sources. 

 

Data Interpretation and Presentation  

The research findings will be interpreted and presented in an informative narrative and 

descriptive form. The data will be used to illustrate the challenges and opportunities in 

promoting sustainable tourism entrepreneurship in Indonesian local communities. 

This descriptive qualitative research method will provide an in-depth understanding of 

the experiences, perceptions, and views of local communities regarding sustainable tourism 

entrepreneurship. As such, this research will make an important contribution to expanding 

knowledge about the challenges and opportunities in promoting sustainable tourism 

entrepreneurship in Indonesia. 

  

RESULTS AND DISCUSSION 

Challenges in Promoting Sustainable Tourism Entrepreneurship 

Promoting sustainable tourism entrepreneurship in Indonesian local communities is 

faced with a number of complex challenges. Understanding and addressing these challenges 

is key to developing and expanding Indonesia's sustainable tourism sector. In this discussion, 

we will explore in depth some of the key challenges faced in promoting sustainable tourism 

entrepreneurship in Indonesian local communities (Wiharjokusumo, 2020). 

 

Lack of understanding of the concept of sustainable tourism 

The results show that local Indonesian communities still have a limited understanding 

of the concept of sustainable tourism and its long-term benefits. This results in a greater 

focus on short-term gains rather than sustainable social, economic, and environmental 

impacts. This lack of understanding can be an obstacle to developing sustainable tourism 

entrepreneurship in Indonesian local communities. 
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In addition, the results also show that adequate entrepreneurial skills are an important 

factor in managing sustainable tourism enterprises. However, local communities often face 

limitations in terms of skills such as business management, marketing, finance, and 

innovation. This lack of skills can affect their ability to create and market sustainable tourism 

products or services that appeal to tourists. Therefore, there is a need for specific education 

and training programs to improve entrepreneurial skills in the sustainable tourism sector. 

Access to capital and technology is also a critical issue in promoting sustainable 

tourism entrepreneurship. Local communities often face constraints in gaining access to the 

financial capital required to start or develop sustainable tourism enterprises. In addition, lack 

of access to information and communication technology can also limit the ability of local 

communities to effectively market their products and services (Junaid et al., 2022). 

The government and related institutions also play an important role in promoting 

sustainable tourism entrepreneurship in local communities. However, challenges remain in 

terms of policy support and coordination between the public and private sectors. Less Clear 

and consistent policies can hinder sustainable tourism development at the local level, while 

a lack of coordination between stakeholders can reduce the effectiveness of efforts to 

promote sustainable tourism entrepreneurship. 

In the face of these challenges, it is important to adopt an integrated and sustainable 

approach. Comprehensive education and training programs can help improve understanding 

and entrepreneurial skills in local communities. In addition, cooperation between the 

government, financial institutions, the private sector, and local communities is needed to 

expand access to capital and technology needed to develop sustainable tourism enterprises. 

In addition, there is a need for supportive policies and clear frameworks, as well as better 

coordination between stakeholders, to create a conducive environment for the development 

of sustainable tourism entrepreneurship. 

In conclusion, promoting sustainable tourism entrepreneurship in Indonesia's local 

communities faces a number of challenges. Limited understanding, lack of entrepreneurial 

skills, limited access to capital and technology, and lack of policy support and coordination 

are all barriers that need to be overcome. However, with an integrated and collaborative 

approach between various stakeholders, these challenges can be overcome, and the 

opportunities for developing sustainable tourism entrepreneurship can be optimally utilized. 

 

Limited entrepreneurial skills 

Adequate entrepreneurial skills are an important factor in managing sustainable 

tourism enterprises. However, Indonesian local communities often face limitations in terms 

of the entrepreneurial skills needed to develop and manage tourism enterprises sustainably 

(Suryawati, 2018). Skills such as business management, marketing, finance, product 

development, and innovation is often underdeveloped. These limitations can affect the 

ability of local communities to create sustainable tourism experiences that appeal to tourists. 

Therefore, training programs and entrepreneurial skills development need to be strengthened 

to empower local communities and improve their capacity to manage sustainable tourism 

enterprises. 
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Limited access to capital and technology 

The issue of access to capital and technology is also a challenge in promoting 

sustainable tourism entrepreneurship in Indonesian local communities. Local communities 

often face difficulties in gaining access to the financial capital required to start or expand 

tourism enterprises. Lack of access to credit or affordable financing makes it difficult to 

develop sustainable tourism enterprises. In addition, access to information and 

communication technology is also an issue for local communities who want to market their 

products and services effectively. 

Addressing this challenge requires efforts to expand local communities' access to 

capital and technology. One step that can be taken is through collaboration between the 

government, financial institutions, and the private sector in providing funding and financial 

assistance programs specifically for the sustainable tourism sector. These programs can 

provide easier and more affordable access to the necessary capital for local communities 

(Rahmat, 2021). 

It is important to improve local communities' access to information and 

communication technology. The use of digital platforms and social media can be an effective 

tool in promoting sustainable tourism enterprises and reaching a wider market.  

Training and mentoring in the use of technology should also be provided so that local 

communities can utilize it effectively. 

 

Lack of support from government and related institutions 

Another challenge in promoting sustainable tourism entrepreneurship is the lack of 

adequate support from the government and related institutions. The lack of supportive 

policies and clear frameworks can hinder the development of sustainable tourism at the local 

level. Weak coordination between the public and private sectors can also be a barrier to 

facing challenges and capitalizing on existing opportunities. 

The government needs to encourage policies that strengthen the sustainable tourism 

sector, such as the development of environmentally friendly infrastructure, clear regulation 

of sustainable tourism business licenses, fiscal incentives, and protection of cultural and 

natural heritage. In addition, it is important to improve coordination between the 

government, relevant agencies, and civil society in designing and implementing initiatives 

for sustainable tourism. Strong cooperation between all stakeholders will ensure alignment 

and sustainability in the development of sustainable tourism entrepreneurship. 

In dealing with these challenges, it is also important to take a holistic and sustainable 

approach. Solving one challenge can have an impact on solving other challenges. For 

example, improving the community's understanding of sustainable tourism through 

education will provide a strong foundation for the development of entrepreneurial skills. 

Similarly, strong government support can create a conducive environment for access to 

capital and technology. 

Promoting sustainable tourism entrepreneurship in Indonesia's local communities 

faces significant challenges. However, with collaborative efforts between the government, 
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relevant agencies, the private sector and local communities, these challenges can be 

overcome. Improved understanding of the concept of sustainable tourism, development of 

entrepreneurial skills, expanded access to capital and technology, and adequate government 

support will be important steps in promoting sustainable tourism entrepreneurship in 

Indonesian local communities. 

It is also important to build awareness and active participation of local communities in 

efforts to promote sustainable tourism (Sutaguna & Ariani, 2017). Involving communities 

in decision-making, program development, and implementation of sustainable tourism 

activities can increase their sense of ownership and responsibility for the local environment 

and culture. 

The development of partnerships between local communities, non-governmental 

organizations, the private sector, and educational institutions can also be an effective 

solution to the challenges of promoting sustainable tourism entrepreneurship. These 

partnerships can assist in capacity building of local communities, provision of technical and 

financial assistance, and development of education and training programs that suit the needs 

of the community. 

In addition, it is important to capitalize on the opportunities that exist in developing 

sustainable tourism entrepreneurship. Indonesia has abundant cultural and natural wealth, 

which can be a major attraction for sustainability-conscious travelers. 

The development of tourism products and services based on cultural and natural wealth 

can become a sustainable economic resource for local communities. In facing the challenges 

of promoting sustainable tourism entrepreneurship, it is important to adopt a comprehensive 

and sustainable approach. Integrated strategic measures, including education and training, 

access to capital and technology, government support, local community participation, and 

inter-stakeholder partnerships, will be key to success in advancing the sustainable tourism 

sector in Indonesia (Wardhani et al., 2021). 

Efforts to promote sustainable tourism entrepreneurship in Indonesia's local 

communities will have a positive impact on overall sustainable development. In addition to 

providing economic benefits, sustainable tourism can also improve environmental quality, 

strengthen cultural preservation, and empower local communities. By addressing the 

challenges and capitalizing on the opportunities, Indonesia can become a sustainable and 

highly competitive tourism destination, while local communities will also benefit 

significantly from the development of sustainable tourism. 

 

Opportunities in Promoting Sustainable Tourism Entrepreneurship 

The opportunities for promoting sustainable tourism entrepreneurship in Indonesian 

local communities are enormous (Kusuma, 2022). Sustainable tourism has become a global 

trend that is gaining more and more attention, and Indonesia as one of the major tourism 

destinations has abundant potential to develop this sector sustainably. The following is an 

in-depth discussion of the opportunities in promoting sustainable tourism entrepreneurship: 
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Indonesia's natural and cultural wealth 

Indonesia has an incredible wealth of nature and culture. From beautiful beaches, vast 

tropical forests, and majestic mountains, to cultural diversity and rich historical heritage, 

Indonesia offers a wide range of exciting tourism potential. Great opportunities lie in the 

development of sustainable tourism entrepreneurship based on the utilization of these natural 

and cultural riches. The development of tourism products and services that respect and 

engage local communities and preserve the environment will provide long-term economic 

benefits to communities. 

 

Sustainable traveler demand 

There is a growing demand from sustainability-conscious travelers. Travelers today 

tend to seek tourism experiences that are environmentally, socially, and economically 

friendly. They want to engage in activities that support nature conservation, maintain cultural 

diversity, and provide direct benefits to local communities. This creates opportunities for 

tourism entrepreneurs to develop products and services that meet the expectations of 

sustainable travelers, such as ecotourism tour packages, homestays that involve local 

communities, or the development of sustainable craft products. 

 

Technology and innovation 

The development of information and communication technology provides new 

opportunities for promoting sustainable tourism entrepreneurship. Digital platforms and 

social media can be used to market sustainable tourism products and services more widely 

and effectively. The use of technology can also assist in sustainable tourism management, 

such as the use of apps for environmental monitoring, resource management, or online 

marketing. Technological innovations, such as the use of renewable energy or green 

technology in tourism infrastructure, can also create new opportunities in the development 

of sustainable tourism entrepreneurship. 

Raising the awareness of local communities on the importance of sustainable tourism 

is a strategic opportunity in promoting sustainable tourism entrepreneurship. Effective 

education about the long-term benefits of sustainable tourism can help change people's 

perceptions and attitudes towards the tourism industry. Through educational programs and 

awareness campaigns, local communities can be empowered to take an active role in 

developing sustainable tourism enterprises and protecting their natural and cultural resources 

(Arsvendo et al., 2022). 

One of the constraints faced by local communities in developing sustainable tourism 

enterprises is limited access to capital and financial support. However, there are 

opportunities to improve this access through various mechanisms, such as microloan 

programs, social investment funds, or cooperation with financial institutions concerned with 

sustainable tourism (Berliandaldo et al., 2022). Adequate financial support can assist local 

communities in starting or developing sustainable tourism enterprises, thus creating 

sustainable economic opportunities for them. 
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Governments have an important role to play in creating an environment conducive to 

the development of sustainable tourism entrepreneurship. In this regard, opportunities lie in 

developing policies that support sustainable tourism, such as fiscal incentives, strict 

environmental regulations, or technical assistance and training programs. In addition, the 

government can also play a role as a facilitator and liaison between various stakeholders, 

and promote mutually beneficial partnerships and collaborations (Feriyadin & Rinuastuti, 

2021). 

There are many opportunities to promote sustainable tourism entrepreneurship in 

Indonesia's local communities. Abundant natural and cultural resources, sustainable tourist 

demand, technological developments, partnerships and collaboration, awareness raising and 

education, access to capital and financial support, and a proactive government role are all 

opportunities that can be utilized. By taking the right steps and engaging various 

stakeholders, sustainable tourism entrepreneurship can be a driver of sustainable economic 

growth, protect the natural environment, and provide social benefits to Indonesia's local 

communities. 

To optimize this opportunity, the following steps can be taken: 

1. Development of sustainable products and services: Tourism entrepreneurs need to 

develop products and services that conform to the principles of sustainable tourism. This 

can include the use of local raw materials, environmentally friendly practices, integration 

of local culture, and community participation in the tourism development and 

management process. By providing unique and sustainable experiences, entrepreneurs 

can attract travelers who care about sustainability. 

2. Sustainability-focused marketing and promotion: Sustainable tourism entrepreneurs need 

to market themselves as destinations that prioritize sustainable practices. This can be done 

through marketing campaigns that highlight natural beauty, cultural diversity, as well as 

environmental protection efforts, and the well-being of local communities. In the digital 

age, the use of social media and online platforms can be an effective tool to promote 

sustainable tourism values to a global audience.  

3. Skills and capacity building: Upskilling local entrepreneurs in managing sustainable 

tourism businesses is essential. Education and training programs that focus on business 

management, marketing skills, finance, and sustainability can help local communities to 

develop their businesses in a sustainable way. Collaboration between educational 

institutions, government, and the private sector can support the provision of relevant 

training and mentorship. 

4. Partnerships with financial institutions and investors: Access to capital and financial 

support is crucial in developing sustainable tourism entrepreneurship. Entrepreneurs need 

to establish partnerships with financial institutions and investors that have a focus on 

sustainable tourism. This could include micro-loan programs or social investments that 

support sustainable tourism development efforts at the local level. 

5. Inter-stakeholder cooperation: Strong and coordinated cooperation between the 

government, private sector, academic institutions, local communities, and non-

governmental organizations is essential. This synergy can result in policies that support 
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sustainable tourism, sharing resources, knowledge, and 

experiences, and strengthening  networks in promoting sustainable tourism 

entrepreneurship in Indonesian local communities. 

6. Application of technology and innovation: Technology and innovation have an important 

role to play in the development of sustainable tourism. The use of information and 

communication technologies can facilitate efficient tourism management, including 

environmental monitoring, resource management, and marketing. In addition, green 

technology innovations can also accelerate the transition to sustainable tourism by 

reducing negative impacts on the environment. 

7. Raising community awareness: Raising awareness among local communities about the 

long-term benefits of sustainable tourism is essential. Through educational campaigns 

and community participation, it is possible to build awareness of the importance of nature 

conservation, cultural preservation, and the positive economic impacts resulting from 

sustainable tourism. By raising this awareness, local communities will be more involved 

in sustainable tourism development and see it as an opportunity to improve their own 

well-being. 

In conclusion, promoting sustainable tourism entrepreneurship in Indonesia's local 

communities offers significant opportunities. By leveraging natural and cultural wealth, 

sustainable tourist demand, technology and innovation, partnerships, education, access to 

capital and financial support, and a proactive government role, tourism actors can create 

enterprises that provide sustainable economic, social and environmental benefits. With 

strong synergy and collaboration, Indonesia can become an example in the development of 

sustainable tourism entrepreneurship that can be adopted by other countries in the world. 

 

Discussion 

The results of this study show that while there are challenges faced in promoting 

sustainable tourism entrepreneurship in Indonesian local communities, there are also 

opportunities that can be capitalized on. To overcome these challenges, several strategic 

steps can be taken: 

1. Education and training: Increasing understanding of sustainable tourism concepts and 

improving entrepreneurial skills need to be a key focus. Through appropriate education 

and training programs, local communities can gain the knowledge and skills necessary to 

develop sustainable tourism enterprises. 

2. Access to capital and technology: Efforts need to be made to expand local communities' 

access to capital and technology. This can be done through the provision of financial 

assistance, partnerships with financial institutions, and utilization of information and 

communication technology in marketing tourism products and services. 

3. Policy support and coordination: It is important for the government and relevant agencies 

to develop policies that support sustainable tourism development at the local level. 

Coordination between the public, private, and civil society sectors also needs to be 

enhanced to ensure synergy and cooperation in efforts to promote sustainable tourism 

entrepreneurship. 
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By addressing the challenges and capitalizing on the opportunities, Indonesian local 

communities can play a greater role in promoting sustainable tourism entrepreneurship, 

which in turn will have a positive impact on overall sustainable development. 

The results of this study are in line with the findings of Feriyadin's (2021) research 

conducted in the form of a literature review. Feriyadin (2021) highlighted the importance of 

promoting sustainable tourism entrepreneurship in Indonesia and explored the associated 

challenges and opportunities. Through his research, Feriyadin also found that local 

Indonesian communities still have a limited understanding of the concept of sustainable 

tourism and its benefits in the long term. 

This research strengthens and confirms the findings of (Arsvendo et al., 2022) by 

involving primary research using descriptive qualitative methods. In this study, the limited 

understanding of Indonesian local communities on the concept of sustainable tourism was 

also identified as one of the challenges in promoting sustainable tourism entrepreneurship. 

These findings provide consistency between this study and previous research. 

In addition, the results of this study also provide a deeper understanding of other 

challenges faced by Indonesian local communities, such as a focus on short-term gains and 

a lack of understanding of sustainable social, economic and environmental impacts. This is 

in line with the findings of (Berliandaldo et al., 2022) who mentioned that awareness and 

understanding of local communities is still a major challenge in implementing the concept 

of sustainable tourism. 

Thus, the results of this study support and complement the findings of several previous 

studies and provide additional evidence of the challenges and expansion of understanding of 

sustainable tourism entrepreneurship in Indonesia. This research contributes to strengthening 

our knowledge of sustainable tourism entrepreneurship issues and can serve as a foundation 

for further research in this area. 

This research is also in line with (Kusuma, 2022) which makes an additional 

contribution by expanding the understanding of opportunities in promoting sustainable 

tourism entrepreneurship in Indonesian local communities. This research highlights several 

opportunities that can be utilized, such as Indonesia's natural and cultural wealth, sustainable 

tourist demand, technology and innovation, partnerships, education, access to capital, and a 

proactive government role. 

Comparison with literature review research (Wardhani et al., 2021) also revealed that 

sustainability in tourism entrepreneurship is highly relevant and important in the Indonesian 

context. These findings underscore the importance of focusing on economic, social and 

environmental aspects in sustainable tourism development, and show that the challenges and 

opportunities identified in this study are closely related to previous findings. 

In developing strategies and policies to promote sustainable tourism entrepreneurship 

in Indonesia, the results of this study can be used as a solid foundation. The findings and 

recommendations of this study can be practically applied to raise public awareness, develop 

entrepreneurial skills, encourage partnerships, apply green technology, and strengthen the 

role of government in supporting sustainable tourism development. 
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Comparison with the results of the study (Sutaguna & 

Ariani, 2017) shows concordance of findings and provides further support to the importance 

of promoting sustainable tourism entrepreneurship in Indonesian local communities. This 

strengthens the argument that sustainable tourism development is a must and requires close 

collaboration between various stakeholders to achieve sustainable development goals in the 

context of tourism. 

 

CONCLUSION 

From the above discussion, it can be concluded that promoting sustainable tourism 

entrepreneurship in Indonesian local communities is an important and strategic step in facing 

challenges and capitalizing on opportunities. Although there are still challenges such as 

limited understanding and a focus on short-term profits, by utilizing Indonesia's natural and 

cultural wealth, sustainable tourist demand, technology and innovation, partnerships, 

education, access to capital, and an active government role, sustainable tourism can be a 

source of sustainable economic growth, protect the natural environment, and provide social 

benefits for local communities. 

To optimize this potential, collaborative efforts from various parties are required, 

including the government, private sector, academic institutions, local communities, and non-

governmental organizations. By building awareness, improving skills, and creating a 

conducive environment, Indonesia can become a leader in promoting sustainable tourism 

entrepreneurship. In doing so, these measures will not only provide short-term economic 

benefits but will also leave a valuable sustainable legacy for future generations. 

 

REFERENCES 

Arsvendo, D., Khotimah, K., & Fitrianto, A. R. (2022). Development of Religious Tourism 

as Sustainable Tourism in Pasuruan City. Journal of Tourism Masters (JUMPA), 9 

(2018), 97. https://doi.org/10.24843/jumpa.2022.v09.i01.p05 

Berliandaldo, M., Wijaya Holman Fasa, A., & Andriani, D. (2022). Implications of the Role 

of Destination Management Organization (Dmo) - Destination Governance (Dg) in 

Sustainable Tourism Development. Journal of Tourism, 21(2), 113-129. 

https://doi.org/10.52352/jpar.v21i2.845 

Ertien, R. N., & Leily, S. R. (2021). Opportunities and Challenges for Community-Based 

Tourism in Tamansari Village in the New Normal Era. Journal of Indonesian Society, 

47(1), 91-104. 

Feriyadin, S. A., & Rinuastuti, B. H. (2021). HALAL TOURISM DEVELOPMENT Journal 

of Master of Management Unram, 10(1), 1-12. 

 Huda, R. (2020). Local Economic Development through the Tourism Sector in Serang 

Village, Karangreja District, Purbalingga Regency. Aspirasi: Journal of Social Issues, 

11(2), 157-170. https://doi.org/10.46807/aspirasi.v11i2.1470 

Junaid, I., Dewi, W. O., Said, A., & Hanafi, H. (2022). Sustainable Tourism Village 

Development: A Case Study in Paccekke Village, Barru Regency, Indonesia. Journal 



 

Promoting Sustainable Tourism Entrepreneurship in Indonesian Local Communities: Challenges 

and Opportunities 

Nurul Anisa1, Patricia Margy Ariana2, Alfi Ramadhani3 

DOI: https://doi.org/10.54443/sj.v2i4.206 
  

 

 

1076 
SINOMICS JOURNAL | VOLUME 2 ISSUE 4 (2023) 

WWW.SINOMICSJOURNAL.COM 
 

of Regional and Rural Development Planning, 6(3), 287-301. 

https://doi.org/10.29244/jp2wd.2022.6.3.287-301 

Kusuma, I. A. (2022). AGGRESSIVE STRATEGY THROUGH SOCIAL MEDIA 

ENRICHMENT IN IMPROVING THE QUALITY OF PROMOTION IN TOURISM 

VILLAGES SARONGGE KABUPATEN CIANJUR Indria. International Journal of 

Tourism and Education, 7(2), 3264-3268. 

https://doi.org/10.1093/oseo/instance.00208803 

Meutia, I. F. (2019). THE ROLE OF LOCAL COMMUNITIES IN REALIZING   

SUSTAINABLE TOURISM IN LAMPUNG PROVINCE. Prosding Seminar 

National, 8(8), vii-239. 

Mussadad, A. A., Rahayu, O. Y., Pratama, E., Supraptiningsih, & Wahyuni, E. (2019). 

Sustainable Tourism Development in Indonesia. Administration Dynamics: Journal of 

Administrative and Management Sciences, 2(1), 73-93. 

Rahmat, K. D. (2021). Preservation of Cultural Heritage through Sustainable Tourism 

Utilization. Journal of Applied Tourism, 5(1), 26. https://doi.org/10.22146/jpt.58505 

Setiono, S. T., Afrizal, T., Supriyono, E., Wendra, R. M., & Nurfitriani, A. (2021). 

Implementation of Sustainable Tourism Management in Semarang City. Perspektif, 

10(1), 26-35. https://doi.org/10.31289/perspektif.v10i1.3943 

Suryawati, I. G. A. A. (2018). Sustainable Bali Tourism Development Strategy Facing Asean 

Free Market (Afta). Journal of Management Partners, 2(6), 680-692. 

https://doi.org/10.52160/ejmm.v2i6.171 

Sutaguna, I. N. T., & Ariani, N. M. (2017). Strategy to Increase Ala Carte Menu Food Sales 

at Warung Bali Restaurant in Sangeh Badung Tourism Village. In Udayana tourism 

callforpaper & seminar. 

Wardhani, W. K., Titisari, K. H., & Suhendro, S. (2021). The Effect of Profitability, Capital 

Structure, Company Size, and Good Corporate Governance on Company Value. 

Economist: Journal of Economics and Business, 5 (1), 37. 

https://doi.org/10.33087/ekonomis.v5i1.264 

Wiharjokusumo, P. (2020). Ecotourism and Tourism Village Planning and Development 

Policy in Indonesia. Agung Accommodation Scientific Journal, 7 (2). 

https://doi.org/10.51827/jiaa.v7i2.50 

 


