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This study aims to determine the relationship between fear of missing out and social media
addiction in students at the Islamic University of Riau. The hypothesis in this study is that there is
a positive and significant relationship between fear of missing out and social media addiction in
students at the Islamc University of Riau. Subjects in this study amounted to 100 people who are
students with an age range of 19-25 years. Data collection uses a fear of missing out scale of 21
items and a social media addiction item. The analytical method used in this research is Spearman
Rank Order correlation analysis. The results of statistical analysis obtained a correlation value
of 0.264 (>0.05) with a significance of 0.008 (p<0.05). The result of this study obtained a value
of R = 0.304 with p < 0.005 which is 0.092, this indicates that there is a significant positive
relationship between fear of missing out and social media addiction in students at the Islamic
University of Riau. That is, the higher the addiction to social media, the higher the fear of missing
out and vice versa. The effective contribution of the social media addiction provides and active
contribution of 9.2% to the fear of missing out variable while the rest is influenced by other factors.

E€LNE fear of missing out, social media addiction, students.

INTRODUCTION

Social Media is an internet-based application built on the basis of web 2.0 technology
and ideology. Apart from that, social media can also be a place to exchange information.
The digital era now provides various conveniences for its users, social media has become
one of the ways to cut the communication distance between individuals. Social media users
have now become a daily necessity where currently users carry out many daily activities
through social media for effectiveness and time efficiency (Kaplan and Haenlein, 2010).

Statistical data for 2019 shows that the use of cyberspace in Indonesia in 2018 was
95.2 million, in 2021 it will grow 13.3% with 84 million users. This shows an average
increase in usage of 10.2% in 2018-2023. In 2019, the level of internet users in Indonesia is
estimated to grow 12.6% compared to 2018, namely to 107.2 million users (Databoks).

Meanwhile, internet use is at the level of social media users aged 16-64 years in
Indonesia in 2020. As many as 94% of users in Indonesia used YouTube in the last month,
this is the highest platform among others. Apart from that, most respondents were on
WhatsApp (87.7%), Instagram (86.6%), Facebook (85.5%), Twitter (63.6%), Facebook
Messenger (52.4%) and Line (44, 3%) latest data.

Social media or internet use in Indonesia is number five as the highest internet user in
the world. The results of the APJII survey conducted by APJII Secretary General Henri
Kasyfi Soemartono stated that Indonesian Internet users from 2019-2020 amounted to
73.7%, up from 64.8% in 2018. Meanwhile, from BPS (Central Statistics Agency) data in
2019 the usage up from 171 also with 73.7% in internet usage in Indonesia. In this case,
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those who use the internet a lot on average are teenagers and students, where currently more
activities and levels of education use the internet.

The negative effects experienced by social media addiction are that users experience
stress and even depression (Karaburun, 2016). Apart from that, according to Young, Pistner,
O'Mara and Buchanan (2000) there are several indicators of social media addiction which
assume that social media is a way out of personal problems, not adapting to real life,
withdrawing from life, insomnia, weight gain , and cannot prevent themselves from
accessing social media even though they already know something they don't want.

Meanwhile, according to Kirik, Arslan, Cetinkaya, and Gul (2015), social media
addiction is an activity that involves spending excessive time on social networking sites and
the inability to control oneself in accessing these sites. There is no definite diagnosis in this
statement. Therefore, it is very difficult to diagnose social media addiction in someone. This
phenomenon can be seen from the initial survey via Google Form obtained by researchers
on August 12, 2021, where 49 out of 72 respondents described feeling bored and also worried
about socializing with friends who only communicated via smartphone.

These things can change with the use of social media, which is a condition of fear of
missing out, such as the condition of wanting to keep up to date with what people are doing
on social media, so that a feeling of anxiety arises where they want to keep checking and
monitoring the excitement that other people are doing ( Przbylski, et al 2013).

Using social media excessively can cause anxiety, confusion and emotional instability
(Young, 2010). If you don't get what you want, this can be a reaction of discomfort, anxiety
or restlessness within a person. One of the characteristics of FOMO is a feeling of fear when
not being able to use social media continuously which can cause dependence or addiction to
social media, apart from that, research has also found that social media addiction in students
can experience a decline in learning (Al -Menayes, 2015; Zelvia, 2016).

This phenomenon was hotly discussed after JWT or Intelligence published a research
report on FoMo in 2012. He stated that FOMO is a feeling of fear when you cannot get
information from friends or other people who are doing more exciting activities than
yourself. This is also a concern about being left behind by whatever new trends or styles are
happening on social media.

In 2012, a survey by MyL ife.com stated that 56% of individuals were afraid of missing
moments, both important and up to date information, when they were away from social
media networks (Azmil, 2013). Apart from that, research in America and England in 2012
stated that around 65% of teenagers had experienced the fear of missing a moment
(JWTIntelligence, 2013).

Fear of Missing Outnot driven by what is obtained but by what has been missed from
the people around. Fear of Missing Out is an event that is currently developing and is a big
factor in contributing to the existence of the Fear of Missing Out syndrome. This can be seen
from how a person develops negative feelings and emotions caused by feelings of envy
towards people's posts and lives on social media. This is in line with the Fear of Missing Out
which is a trigger for doing things beyond normal limits when using social media. It's not
just a fear of missing important moments on social media. However, there is a deliberate
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intention to post pictures or write and tell stories about yourself, which does not necessarily
mean there is honesty in posting for the sake of sensation on social media. (Department of
Psychology, School of Social Sciences, in Anggraini, 2019).

LITERATURE REVIEW
Social Media Addiction

Social media addiction is a psychological disorder in which users can arouse pleasure,
cause anxiety, temor, and can change mood, apart from that there are also affective disorders
such as depression, difficulty adjusting, and in real life socializing decreases both in terms
of quality and quantity (Nurmandia , 2013). Meanwhile, according to Sahin (2018), social
media addiction is an individual who has spent his time surfing social media and has a desire
to know everything quickly, this causes virtual tolerance, virtual communication and
personal problems in him.

Social media addiction is a problem that is getting high attention in society, nowadays
people access social media more easily and more often from smartphones, namely
Smartphones, compared to the past (Sriwilia & Charoensukmongkol, 2016). Social media
addiction is broadly a psychological dependence on social media which can interfere with
other activities and have negative consequences (Mogbel & Kock, 2018). Meanwhile,
according to Andreassen (2015), individuals who are addicted to social media use social
media excessively so that negative things continue to affect health, sleep quality,
relationships and well-being. Excessive social media users have been shown to have a
positive relationship with depression (Kargaburun, 2016) as well as anxiety and stress
(Budury, Fitriasari & Khamida, 2019).

Social media addiction is a behavior that uses social media compulsively or
excessively and has a negative side for the user both emotionally, physically and in the
surrounding environment. Apart from that, users will feel dependent on social media which
can continue to connect with one individual to another without having to face to face directly.
According to Sahin (2018), there are four aspects of social media addiction, including:
(virtual tolerance) occurs due to an increase in the need for users to continue connecting
online on social media, (virtual communication) occurs due to a lack of communication skills
in presenting themselves which is more choosing virtually, (virtual problem) occurs because
of the comfort of escaping from the real world with what one wants, (virtual information)
the need to find information that can be shared online on social media. Factors that influence
social media addiction are psychological factors such as feelings of loneliness, lack of self-
esteem, low self-esteem, depressive character, neuroticism and a person's level of optimism.
Social factors include online interpersonal relationships, friendships and excessive social
relationships. Technology use factors occur in the time spent accessing social media, online
support, support in obtaining information, excessive technology, entertainment needs and
devices used to access social media.
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Fear Of Missing Out(FOMO)

Fear of Missing Out(FoMO) is a feeling of fear of losing a precious moment and not
being able to use social media continuously which can cause dependence or addiction to
social media between one individual and another (Przybylski et al, 2013). With the internet,
people can exchange information quickly and precisely according to events (real-time) about
activities, phenomena and information. Meanwhile, according to (JWTIntelligence, 2012)
social anxiety is a development of technology and social media which causes the fear of
missing out to increase.

Fear of Missing Out(FoOMO) is a feeling of fear when you cannot get information from
friends or others who are doing activities that are more exciting than yourself, thus giving
rise to feelings of fear of missing out on moments, stress, if important moments are not
known to both individuals and groups. Basically, determined social responses to social
media can leave a comparison effect between individuals and the level of peace and
happiness according to other people. Social media can find out other people's information
about what is happening in their lives which is a self-reward and when other people can see
it, this will be a translation in the form of happiness (Przybylski et al, 2013).

According to Przybylski et al (2013), there are two aspects of fear of missing out
(FOMO), including: Unfulfillment of the psychological need for relatedness (the desire to
continue to be connected with other people) is a desire to continue to be connected with other
people, but if it is not fulfilled there will be relatedness. causes someone to feel worried and
continue to want to know what other people are doing on social media. As well as not
fulfilling the psychological desire for self, this is related to competence, a need that is
inherent in a person when interacting in the environment and autonomy, an assessment when
there is choice, support and encouragement that is connected to beginning with caring and
ending with behavior.

As a result, there is a desire to continue to know information and moments on social
media which makes a person emotionally afraid of missing out on the latest moments or
trends. This fear can occur in all groups who use social media. FOMO will continue to
experience rapid improvements with the continued development of social media. This is one
of the symptoms of FOMO that will continue to develop among students and also influence
social media addiction. At this time, there will be a feeling of wanting to stay up to date on
what is the latest trend so that they are willing to forget about their own activities.

METHOD

The research is quantitative research with a correlational approach, which is the type
used to see whether or not there is a relationship between the dependent variable and the
independent variable. The dependent variable is social media addiction, and the independent
variable is fear of missing out. The sample in this research was all students at the Islamic
University of Riau, a total of 13,529 active students for the last 3 years (2018, 2019, 2020)
based on BAAK data from the Islamic University of Riau. By using the sampling technique
that the researcher used was Non-Random Sampling.
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The data collection method used in the research was by distributing information using
a psychological scale, a fear of missing out scale and a social media addiction scale. This
scale aims to see whether there is a relationship between fear of missing out and social media
addiction. The research used is quantitative research and the method used is the product
moment correlation analysis method.

RESULTS AND DISCUSSION

Table 1. Normality Test Results
Signification Information
0.200 (p <0.05) Normal
0.000 (p>0.05) Abnormal

Variable
Social Media Addiction
Fear Of Missing Out

The results of the normality test using the one sample Kolmogrov-Smirnov technique
above show that the social media addiction variable has a significance value of 0.200 (p >
0.05) and the fear of missing out variable has a significance value of 0.000 (p > 0.05).

Table 2. Normality Test Results
Variable Linearity (F) Signification Information
Social Media Addiction 10,848 0.002 Linearity
Fear of Missing Out

From the linearity test, it was found that the deviation from linearity value for social
media addiction was found to be an F value (deviation) of 10.848 with a p value = 0.002
(p>0.05) so we can conclude that social media addiction and fear of missing out are linear.

Table 3. Hypothesis Test Results

KMS FOMO
Spearman's rho Correl_a'glon 1,000 264**
Coefficient
Sig. (2-tailed) : ,008
N 100 100
FOMO Correlation
a 264** 1
Coefficient 20 000
Sig. (2-tailed) ,008 :
N 100 100

The hypothesis in this research is that there is a positive relationship between social
media addiction and fear of missing out among students at Riau Islamic University. The
results obtained after conducting a correlation test using the Pearson product moment
correlation technique were a coefficient value (r) = 0.264 with a significance value of 0.008
(p<0.005), which shows that the hypothesis was accepted, which means there is a significant
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relationship between fear of missing out and social media addiction. in a positive direction.
With this, it can be stated that the higher the social media addiction, the higher the fear of
missing out on students.

The negative effects experienced by social media addiction are that users experience
stress and even depression (Karaburun, 2016). Apart from that, according to Young, Pistner,
O'Mara and Buchanan (2000) there are several indicators of social media addiction which
assume that social media is a way out of personal problems, not adapting to real life,
withdrawing from life, insomnia, weight gain , and cannot prevent themselves from
accessing social media even though they already know something they don't want.

Using social media excessively can cause anxiety, confusion and emotional instability
(Young, 2010). If you don't get what you want, this can be a reaction of discomfort, anxiety,
or restlessness within a person. One of the characteristics of FOMO is a feeling of fear when
not being able to use social media continuously which can cause dependence or addiction to
social media, apart from that, research has also found that social media addiction in students
can experience a decline in learning (Al -Menayes, 2015; Zelvia, 2016).

FoMO is part of Social Anxiety which has developed and all information can be
obtained via the internet or social media. In this case, obtaining all information using social
media without having to communicate face to face, so that with the internet, long distance
communication is easier and more affordable (Abel, et al. 2016).

Fear of Missing Out not driven by what is obtained but by what has been missed by
the people around. Fear of Missing Out is an event that is currently developing and is a big
factor in contributing to the existence of the Fear of Missing Out syndrome. This can be seen
from how a person develops negative feelings and emotions caused by feelings of envy
towards people’s posts and lives on social media. This is in line with the Fear of Missing Out
which is a trigger for doing things beyond normal limits when using social media.

Fear of Missing Out (FOMO) is a cause when people experience fear when they cannot
play gadgets, especially social media, repeatedly. Research conducted by (Ayu Pratiwi,
Anggita Fazriani 2020) found that Fear of Missing Out was relevant between FoMO and
social media addiction in teenage social media users at SMA Negeri 14 Tangerang district
in 2019.

Fear Of Missing Out (FOMO) is a fear of not being able to use social media repeatedly
which can cause dependence or addiction to social media (Przybylski et al, 2013). As a result,
there is a desire to continue to know information and moments on social media which makes
a person emotionally afraid of missing out on the latest moments or trends. This fear can
occur in all groups who use social media. FOMO will continue to experience rapid
improvements with the continued development of social media. This is one of the symptoms
of FOMO that will continue to develop among students and also influence social media
addiction. At this time, there will be a feeling of wanting to stay up to date on what is the
latest trend so that they are willing to forget about their own activities.

In line with Timbung (2017), there is a relevant positive relationship between
Instagram social media users and Satya Wacana Christian University students. Hariadi
(2018) stated that if the level of FOMO is high, social media addiction will also be high, with
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a positive correlation of 0.345 between FoMO and social media addiction among teenage
students at MAN Surabaya. This incident is also in line with Halimah's (2019) research
regarding the relationship between FOMO and social media addiction among students who
use Instagram at Bandung Islamic University with a Spearman correlation of 0.425. If there
is a high level of FOMO in students, there is also a high tendency to experience addiction to
social media. Azmi (2019) stated that there is a relationship between FOMO and social media
addiction in students with a correlation of 0.314 with FoMQ's contribution to social media
addiction being 9.84%, the remainder being influenced by other variables.

CONCLUSION

According to the results of the research that has been conducted, the conclusion is that
there is a relationship between fear of missing out and social media addiction among students
at Riau Islamic University. The direction shown in this research is that social media addiction
has a positive direction towards the fear of missing out, which means that if social media
addiction is high then the fear of missing out will be even higher.
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